
M Jack Kugler CEO of US Precious Metals to appear on “Tim Connolly’s Winning 
Strategies” Friday May 28, 2010 at 9:30 a.m. ET 

 

May 27, 2010 - Las Vegas, Nevada - M Jack Kugler CEO of U.S. Precious Metals (www.usprgold.com) will appear 

on Tim Connolly’s Winning Strategies (www.winningstrategies.net) Friday, May 28, 2010 at 9:30 a.m. ET. U.S. 

Precious metals and SAK Arabia LLC, a Dubai Company recently entered into a binding agreement to invest $12 

million which will help the company to develop its La Sabilla gold, silver and copper resources in the state of 

Michoacan, Mexico. From data collected in 2007 there were estimated to be over 308,000 ounces of gold alone, 

which at current prices would be valued above $500 million. Recently the company has expanded its exploration 

and continues drilling operations. Call in live and toll free with questions at 800-336-2225, listen live at 

www.winningstrategies.net or email during the show to talk@winningstrategies.net.   

 

Previous guests of Tim Connolly’s Winning Strategies (formerly Corporate Strategies) have included former SEC 

Chairman Arthur Levitt, Changewave’s Tobin Smith, CNBC “Mad Money” Host Jim Cramer, Gamco’s Mario Gabelli, 

Muriel Siebert, U.S. Senator and Presidential Candidate John McCain, Enterprise Products CEO Dan Duncan, 

Celgene's CEO John Jackson, Landry's CEO Tilman Fertitta, former Compaq CEO Eckard Pfeiffer, Money 

Manager Louis Navellier, and many others.   

 

About U.S. Precious Metals, Inc. 
USPR is a mineral exploration company headquartered in Lake Mary, Florida and operating in Mexico through its 

Mexican subsidiary, U.S. Precious Metals de Mexico, S.A. DE C.V. USPR owns significant exploration rights to 

approximately 37,000 acres of land in Michoacán, Mexico. USPR's common stock is quoted on the OTC Bulletin 

Board under the symbol "USPR." 

 

About Winning Strategies 
Tim Connolly’s Winning Strategies (www.winningstrategies.net), formerly known as Corporate Strategies, is a 

network of financial news resources that provides you with the Low-Risk, High-Reward Strategies for Success 

necessary to succeed in today’s fast-changing, competitive investment and business environment.  

 

Winning Strategies shares the latest news, information, analysis and market intelligence with you through a 

unique and powerful combination of approaches including: 

 

 Tim Connolly’s Winning Strategies Business Talk Show 

 Winning Strategies Newsletters and Strategic Intelligence Updates  

 Winning Strategies Video Updates 

 Winning Strategies Subscriber Emails, Blogs and Twitter updates 

 

For more information on booking of interviews, call Marcy Dorotik at 713-621-2737 or email 

marcy@winningstrategies.net. 

 

 



 

Statements contained herein that are not based upon current or historical fact are forward-looking statements. Such forward-looking statements 
relate to future events and future operating results, performance, prospects and opportunities. The use of terms such as "anticipate," "believe," 
"estimate," "plan," "intend" and "expect" and similar expressions, as they relate to USPR, or its management, identify forward-looking 
statements. These forward-looking statements are based on information currently available to USPR and USPR's current plans, intentions and 
expectations. Forward-looking statements are subject to a number of risks, uncertainties and other factors that could cause USPR's actual 
results, performance, prospects and opportunities to differ materially from those expressed in, or implied by, these forward-looking statements. 
Factors that could cause or contribute to such differences include, but are not limited to, such factors, including risk factors, discussed in USPR's 
Annual Report on Form 10-K/A for the fiscal year ended May 31, 2009, filed with the U.S. Securities and Exchange Commission on September 
16, 2009. Except as required by the Federal securities law, USPR does not undertake any obligation to revise or update any forward-looking 
statements contained herein after the date hereof. 

 


